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School of Mass Communication

EQUIPPING TODAY'S
TH E STUDENTS TO BECOME
TOMORROW'S

MEDIA LEADERS.

DIRECTOR’S
MESSAGE

Choosing the right institution is one of the most
important decisions in a student’s life — one that
shapes not only a career, but also perspective,

confidence, and purpose.

For more than 23 years, Take One School of Mass
Communication has evolved alongside the ever-
changing world of media, preparing students to
lead in a fast-moving creative industry.

Today, storytelling is no longer limited to
traditional platforms. Digital media, content
creation, filmmaking, journalism, and public
relations are transforming how ideas are
shared and consumed.

At TOS, our mission remains clear: to equip
students with industry-ready skills, creative
thinking, and the confidence to succeed in
the real world.

We believe education should be practical,
inspiring, and transformative. Every classroom
experience, project, workshop, and interaction
is designed to help students discover their
voice and build a meaningful future.

Whether your passion lies in journalism,
filmmaking, advertising, PR, or digital media,
our programs are designed to prepare you
not only for a profession, but for impact in
the global media landscape.

£ . _ WE DON'T JUST
| invite you to explore this brochure and discover
the opportunities that await you at TOS. TEACH MEDIA.

We look forward to welcoming you and WE NURTURE VOICES,
becoming a part of your journey toward success. SHAPE STORIES

AND BUILD FUTURES.
by,
e
Imran Zahid

Founder & Director
Take One School of Mass Communication
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MESSAGE & BEST WISHES

F

ROM

THE FORMER PRESIDENT OF INDIA

RTgufd & 99 |fg

Press Secretary to the President

NS REICEIGE)
reeufa Waq
President’s Secretariat

Rashtrapati Bhavan
New Delhi - 110004

MESSAGE

The President of India, Dr. A.P.J. Abdul Kalam,
is happy to know that Take One School of

Mass Communication, New Delhi, under the auspices of
Guru Dronacharya Educational Society,

is imparting high quality education in under-graduate
and post-graduate courses in the field of

mass communication.

The President extends his warm greetings and
felicitations to all those associated with the Academy

and wishes their endeavours every success.

PRESS SECRETARY TO THE PRESIDENT
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SHRI

MESSAGE FRUM VENKATESHWARA

J
Established by U.P. Act No. 26 of 2010 and
c H A N c E l l 0 R Approved u/s 2(f) of UGC Act, 1956

(66

The Indian Media industry is one of the fastest

growing sectors of our economy. Take One School
of Mass Communication (TOSMC) has been
imparting Media based programmes for last two
decade.

We welcome the industries of TOSMC as our

training partner for importing Media and TV & Film
production programs.

The School with its constant effort will provide very
healthy and congenial environment for all-round
exposure to the students.

| wish very best to all the students and faculty
in their constant endeavour. , ’

/

SHRI SUDRIR GIRI

Founder President, Venkateshwara Group &

Chairman, Venkateshwara Institute of

Medical Sciences



MESSAGE FROM THE
VICE CHANGELLOR

The media and entertainment industry is witnessing unprecedented

growth, calling for a new generation of well-trained, creative, and
ethically grounded professionals. In this dynamic landscape,

At the School of Journalism & Mass Communication, we foster
responsible media practitioners, researchers, and critical thinkers
who are skilled and uphold the highest standards of professional
ethics. With its industry-oriented curriculum and experiential
learning, our school continues to add value to the industry.

We are proud to have TakeOne School of Mass Communication

(TOSCMC) as our Training partner. Supported by a team of
committed faculty, professional facilities, and an ongoing passion

for innovation, the school provides students with an engaging and

enriching practical exposure in its state-of-the-art studios.

| extend my best wishes to all students and faculty in their pursuit

of knowledge and excellence.

e

academic institutions play a vital role in shaping future media leaders.

2

N

/

PROF. (DR.)
KRISHNA KANT DAVE

Vice Chancellor,

Shri Venkateshwara University
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SHRI

VENKATESHWARA
UNIVERSITY

Established by U.P. Act No. 26 of 2010
and Approved u/s 2(f) of UGC Act, 1956
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SHRI

VENKATESHWARA
UNIVERSITY

Established by U.P. Act No. 26 of 2010
and Approved u/s 2(f) of UGC Act, 1956

Welcome to the School of Journalism & Mass Communication

where innovation meets critical thinking and narrative
becomes an agent of social change.

In today’s quickly changing media world, the function of
communicators is more vital than ever. Our interdisciplinary
curriculum, complemented by real-world exposure, industry
collaborations, and research-based knowledge, enables
students to negotiate the intricacies of traditional and

new media with confidence and clarity.

As our valued Training partner TakeOne School of Mass
Communication (TOSCMC) brings together a diverse and
talented faculty blending academic excellence and industry
experience. Whether investigative reporting, strategic
communication, documentary production, or online content
creation, students are challenged to discover, experiment,
and engage with real-world challenges.

Best wishes to all students and faculty embarking on a journey
where curiosity fuels creativity and passion meets purpose.

Professor & Dean,
School of Journalism & Mass Communication
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ABOUT
US

SHAPING VOICES.
TELLING STORIES.
BUILDING FUTURES.

Take One School of
Mass Communication

With over 23 years of expertise in media education, Take One School
of Mass Communication has established itself as one of India's leading
institutions for journalism and mass communication.

Information Brochure 07

23+ YEARS
OF EXCELLENCE

Over two decades of shaping
careers in media and
communication.

EXPERIENCED FACULTY

Learn from industry
professionals and seasoned

media experts.
Founded in 2003, the school is renowned for its experienced faculty,
who bring specialized knowledge in media, journalism, and
communication, equipping students with industry-relevant skills and
practical insights.

INDUSTRY-RELEVANT
CURRICULUM

Practical, updated, and designed
to meet real-world demands.

The curriculum integrates the latest tools and technologies used in the
media sector, ensuring students receive hands-on training that prepares
them for real-world challenges. Take One offers a wide array of
programs, including a Bachelor’'s in Mass Communication, Advertising,
and Journalism; a Master's in Mass Communication; and a
Fostgraduate Diploma in the same field. It also provides specialized
short-term courses such as TV News Reading and Anchoring, Radio
Jockeying, and Videography, offering targeted skill development.

WIDE RANGE OF PROGRAMS

From degree courses to
specialized short-term
certitications.

FOCUSED ON YOUR FUTURE

Building confident, skilled, and
ethical media professionals.

With a strong foundation in academic excellence, practical training,
and industry engagement, Take One School remains a top choice for
aspiring media professionals in Delhi and beyond.

SHRl
a VEHKATESHWARLA
LI AT

ONE-DAY NATIONAL
SEMINAR

INSPIRING MINDS.
CREATING IMPACT.

5 i INDUSTRY | PRACTICAL
YEARSOF | STUDENTS : TIE-UPS | LEARNING
LEGACY ! EMPOWERED ! . FOCUS
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ABOUT

SHRI VENKATESHWARA
UNIVERSITY

GAJRAULA

A LEGACY OF EXCELLENCE.
A FUTURE OF POSSIBILITIES.

Shri Venkateshwara University (SVU), Gajraula, AT A GLANCE

is a prestigious private university established by U.P. Act No. 26 ESTABLISHED UNDER

of 2010 and approved under Section 2(f) of the UGC Act, 1956. U.P. ACT NO. 26 OF 2010
Committed to academic excellence and holistic student Approved under Section 2(f)

: of the UGC Act, 1956
development, SVU offers a wide range of undergraduate, :

postgraduate, and doctoral programs in disciplines such as
engineering, management, pharmacy, law, agriculture, medical

WIDE RANGE OF PROGRAMS
Undergraduate, Postgraduate

& Doctoral programs across
diverse disciplines

sciences, and humanities.

The university features a modern campus with state-of-the-art

infrastructure, including well-equipped laboratories, an extensive MODERN INFRASTRUCTURE

State-of-the-art campus with
advanced labs, library &
research centers

library, and advanced research centers that foster innovation and
learning. With a highly experienced faculty and a student-centric
T — approach, SVU emphasizes practical training, industry
collaborations, and skill development, ensuring students gain
the expertise needed for successful careers.

EXPERIENCED FACULTY
Industry- and research-oriented
faculty committed to student

; : ‘ . NP success
Additionally, the university encourages extraccuricular activities,

sports, and cultural programs to support overall personality
development.

HOLISTIC DEVELOPMENT
Focus on academics, practical
training, extraccuricular activities,
sports & culture

OUR PARTNERSHIP

UNIVERSITY -INDUSTRY

TRAINING PARTNER
TAKE ONE SCHOOL OF MASS COMMUNICATION

@ As part of its industry-oriented learning approach, Take One

School of Mass Communication is the University-industry
Training Partner of Shri Venkateshwara University.

This partnership enhances the academic experience by integrating
theoretical knowledge with practical media training. Upon successful
completion of their respective courses, students are awarded
degrees and diplomas by Shri Venkateshwara University, ensuring
that their qualifications are academically accredited and
industry-recognized.

Through this collaboration, aspiring media professionals receive a
well-rounded education, preparing them for dynamic careers in
journalism, mass communication, and related fields.

’ NAAC .l INNOVATION @ INDUSTRY PLACEMENT

DRIVEN COLLABORATIONS ll'l FOCUSED

{&F  ACCREDITED
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School of Mass Communication INDRAPRASTHA UNIVERSITY
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Empowering Future Communicators.
Building Industry-Ready Professionals.

A Strategic Alliance for Media Education

Take One School of Mass Communication, New Delhi, has partnered with
Guru Gobind Singh Indraprastha University (GGSIPU), a premier state
university recognized for excellence in professional education. Established
by the Government of NCT of Delhi in 1998, GGSIPU is UGC-recognized
under Section 12B and accredited with an ‘A’ Grade by NAAC, strengthening
Take One School's commitment to industry-focused and future-ready

media education.

Established by the
Government of NCT
of Delhi in 1998

UGC-recognized
under Section 128

, A B Accredited with
W ‘A Grade by NAAC

The collaboration was formalized in the presence of Vice Chancellor

Prof. (Dr.) Mahesh Verma, Registrar Dr. Kamal Pathak, and
Imran Zahid, Founder & Director of Take One School of
Mass Communication. The partnership aims to offer certificate
and diploma programs, along with internships, placements,
training programs, field visits, and joint research initiatives —

providing students with practical exposure and hands-on
industry experience in mass communication.

000000

Certificate & Diploma Programs
Internships & Placements
Training Programs

Field Visits

Joint Research Initiatives

Industry Exposure & Practical Learr
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School of Mass Communication

= TAKE ONE SCHOOL OF

GURU GOBIND SINGH

INDRAPRASTHA

UNIVERSITY
NEW DELHI

N

L *® 8 ® ® ¥# =& =B @9
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Director,
Take One School of
Mass Communication

On the final day, certificates were
distributed to the participants by
Dr. Durgesh Tripathi, Dean, USMC, GGSIPU
and Imran Zahid, Director, Take One
School of Mass Communication.

MASS CDM@I!IUNIBATIU

GURU GOBIND SINGH
INDRAPRASTHA UNIVERSITY

‘®; ACADEMIC COLLABORATION | {2} SKILL ENHANCEMENT | zu& INDUSTRY EXPOSURE

Under the academic collaboration and MolU between Take One School of Mass Communication
and Guru Gobind Singh Indraprastha University (GGSIPU), a series of workshops are being
conducted at the East Campus to enhance practical learning and media skills.

TV ANCHORING & REPORTING
Workshop

The latest workshop “TV Anchoring & Reporting”

was jointly organized by Take One School of Mass
Communication and the University School of Mass

Communication (USMC), GGSIPU.

WORKSHOP HIGHLIGHTS .

Voice modulation and articulation
On-camera presentation skills
Script reading and cue handling

Live reporting simulations

Interview techniques
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BACHELOR OF ARTS IN

JOURNALISM &
MASS COMMUNICATION

(B.A. J&MC)

(Mass communication, Advertising & journalism)

Course duration:
3 years (6 semesters)

FEES STRUCTURE

Rs 45,000/~

Per Semester

Rs 20,000/-
J&MC) Degree from Shri Venkateshwara University (Gajraula,

o _ - One time admission Fees
Uttar Pradesh). In addition, successful student will also be awarded i
with a Bachelor Diploma in Mass Communication from Take One :

?
Bachelor of Arts in Journalism & Mass Communication (B.A.

School of Mass Communication.

© PROGRAMME:
B.A. (J&MC)

o+
Bachelor Diploma in
Mass Communication —e

SEMESTER | (15t Year) SEMESTER Il (st Year)

* BJCI01 Communication Concepts and Process « BJC201 Introduction of Print Media
« BJCI02 History and evolution of Media « BJC202 Introduction of Broadcast Media :
+ BJCI03 Essentials of Mass Media Writing « BJC203 Media and Cultural Studies .+ BJCA4OS Introduction
+« BJCI04 Computer Application in Media « BJC204 Entrepreneurship : to Digital Marketing
BJCI05 Reporting « BJC205 Editing: Audio & Video .+ BJC406 Physical Education
« BJCI06 Effective Communication & « BJC206 Print Journalism and Production | and Yoga
Personality Development « BJC207 First Aid and Health

+ BJC107 Food Nutrition and Hygiene

SEMESTER Il (2nd Year) SEMESTER IV  (2nd Yean)

*» BJC301 Introduction to Advertising and Principles « BJC401 Media Law and Ethics

+ BJC302 Global Media and Politics « BJC402 Introduction to Visual Communication
« BJC303 Introduction to Film Studies « BJC403 Animation and Graphics

* BJC304 Graphic and Design for Advertising + BJC404 Introduction to Public Relations &

BJC305 Basics of Production and Direction
« BJC306 Environmental Studies

Corporate Communication

SEMESTER V  (3rd Year) SEMESTER VI (3rd Year)

BJC501 Communication Research « BJC601 Media Management
BJCS02 New Media Technology

BJCS03 Content Production for New Media
« BJCS04 Multimedia Journalism

BJCSOS Research Survey * BJCBO4 Internship

BJCSO06 Multi Media Production

BJCSO7 Analytical Ability and Digital Awareness

BJCE602 Development Communication
« BJCB03 Dissertation Projection

PRACTICAL TRAINING P INDUSTRY EXPOSURE SKILL DEVELOPMENT - CAREER READY

Hands-on experience in ".‘ Guest sessions, newsroom Focus on reporting, editing, 'III Build a strong portfolio
media labs & studios visits & live projects content creation & ethics for media careers




MASTER OF ARTS IN

JOURNALISM &
MASS COMMUNICATION

(M.A. J&MC)

Along with

© MASTERS DIPLOMA IN MASS COMMUNICATION

FEES STRUCTURE

Rs 45,000/-

Per Semester

(Mass communication, Advertising & .Journalism)

? Master of Arts in Journalism and Mass COURSE DURATION:
Communication M.A. (J&MC), Degree from
Shri Venkateshwara University (Gajraula,
Uttar Pradesh). In addition, successful
student will also be rewarded with a
Masters diploma in mass communication

from Take One School of Mass Communication.

2 years
(4 semesters)

Rs 20,000/-

One time admission Fees

SEMESTER Ill \WCIEoe

MJC101

MJC102
MJC103
MJC104
MJCI105
MJC106
MJC107

MJC201
MJC202
MJC203
MJC204
MJC205
MJC206
MJC207

Introduction of Journalism & Mass Communication
History of Press and Media Ethics

Social and Political System of India

Research Methodology

Writing For Media Skills

Reporting Techniques

Photography

(1st Year)

Introduction to Advertising and Public Relations
Contemporary Issues and Mass Media
Introduction of Multimedia & Event Management
Broadcast & Online Journalism

Development Communication

AD & PR Campaign

Social Media and Mobile Journalism

<> .
t::;.f( Learn. Communicate.

MJC301
MJC302
MJC303

MJC304
MJC305

MJC306

MJC307
MJC308

SEMESTER IV

MJC401
MJC402
MJC403
MJC404

Media and Society
Film Appreciation

Entrepreneurship and
Business Communication

Integrated Marketing and Communication
Radio News and Program Production
Editing: Audio & Video

Content Production for Digital Media
Summer Project / Training Report

(2nd Year)

Case Studies and Media Trial

TV News and Program Production
On Job Training / Masters Project
Research Dissertation




Information Brochure 13

POST GRADUATE DIPLOMA i
INJOURNALISM & = Sl
MASS COMMUNICATION

(Mass communication, Advertising & journalism)

3 Rs 45,000/-

Post Graduate Diploma in Journalism and Mass

;e _ Per Semester
Communication (PGDJMC), Degree from Shri
Venkateshwara University (Gajraula, Uttar Pradesh). |
In addition, successful student will also be rewarded ? RS 20,000 / =
with a PG diploma in mass communication from - One time admission Fees

Take One School of Mass Communication.

PROGRAMME:
b PGDIMC

D e

MJC101  Introduction of Journalism & Mass Communication
* MJC102 History of Press and Media Ethics
« MJCI03 Social and Political System of India
« MJCI04 Research Methodology
* MJCIO5 Writing For Media Skills
¢ MJCI106 Reporting Techniques
« MJCI107 Photography

MJC201 Introduction to Advertising and Public Relations

« MJC202 Contemporary Issues and Mass Media

* MJC203 Introduction of Multimedia & Event Management
« MJC204 Broadcast & Online Journalism

* MJC205 Development Communication

* MJC206 AD & PR Campaign

« MJC207 Social Media and Mobile Journalism

PRACTICAL TRAINING INDUSTRY EXPOSURE SKILL DEVELOPMENT CAREER READY

Hands-on experience in : ‘ Guest sessions, newsroom % Focus on reporting, editing, /il Build a strong portfolio
media labs & studios visits & live projects content creation & ethics for media careers
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UNDER GRADUATE DIPLOMAIN |
MASS COMMUNICATION

(Mass communication, Advertising & journalism)

Course duration:
1year

FEES STRUCTURE

! The One-Year Undergraduate Diploma in Journalism P
and Mass Communication at Take One School of ﬂ/ ? ) RS 45,000/-
Mass Communication is a focused program designed ‘ @Oy Per Semester

to introduce students to the fundamentals of media

and communication. This course offers a solid
foundation in key areas like journalism, digital mediq,
public relations, advertising, and content creation.
Through a well-structured curriculum, students learn
essential skills such as news reporting, media writing,
storytelling, and the ethical responsibilities of mass
communication professionals. This diploma is ideal
for those looking to kickstart their career in the
dynamic world of media or pursue higher studies in
the field.

(@) Rs 20,000/-

4 One time admission Fees

At Take One School of Mass Communication,
students benefit from a hands-on learning
approach  with practical training in
state-of-the-art media labs and guidance
from experienced faculty and industry
professionals. The program includes live

projects, workshops, and opportunities for
internships, ensuring that students gain
real-world exposure and develop the
confidence to work in various media
platforms. Graduates of this course are
well-prepared for entry-level roles in
journalism, social media, public relations,
and digital content creation, making it a
perfect first step toward a rewarding career
in mass communication.

SEMESTER |

UGDMC101

UGDMC102
UGDMC103
UGDMC104
UGDMC105
UGDMC106

UGDMC107

Communication Concepts and Process
History and evolution of Media
Essentials of Mass Media Writing
Computer Application in Media
Reporting

Effective Communication &

Personality Development

Food Nutrition and Hygiene

@ Learn. Communicate.

UGDMC201
UGDMC202
UGDMC203
UGDMC204
UGDMC205
UGDMC206
UGDMC207

Introduction of Print Media
Introduction of Broadcast Media
Media and Cultural Studies
Entrepreneurship

Editing: Audio & Video

Print Journalism and Production
First Aid and Health
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RADIO JOCKEYING,
PODCASTING &
- TV ANCHORING WORKSHOP

i P — — o[-

Discover Your Voice, Define Your Presence,
& Shape the Narrative

4 Weeks Weekends

Radio Jockeying
Podcasting &
TV Anchoring

4-Week Weekend Radio Jockeying, TV Anchoring,

and Podcasting Workshop

When was the last time you tried something new? Creativity
thrives on challenges, adventures, and achievements. 90— Days @ Time
In today’s interconnected world, TV, Radio, and Podcasts are ss57) Saturdsy - Sunday THOD AM = T00TM
powerful tools to influence, inspire, and inform. Media not only =

shapes public opinion but also drives societal change.
If you believe you have what it takes to influence perspectives

and create an impact, this workshop is your stepping stone

into the exciting world of Radio Jockeying, TV Anchoring, and

Podcasting.

With the growing demand for skilled anchors, radio jockeys,

and podcast creators, this program equips you with the tools

and techniques needed to succeed in a competitive industry.

Certificate
of Completion

o Delhi - Mumbai

Expert Hands-on Industry Career
Training Experience Exposure Opportunities
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School of Mass Communication

CLASSROOMS |

Learn. Discuss. Create.

Our classrooms are designed to
inspire ideas, encourage participation
and provide the perfect environment

for learning, collaboration and
growth.

Student-Centric Spaces

Ergonomic seating and flexible
layouts that encourage
participation.

Modern Teaching Aids

Projectors, sound systems,
whiteboards and pin boards
for enhanced learning.

Interactive Learning

Designed for discussions,
presentations, roleplays and
collaborative projects.

Creative Atmosphere

Vibrant interiors that fuel
curiosity, confidence and
communication skills.

Comfort & Convenience

Air-conditioned classrooms
ensuring a comfortable learning
environment all year round.

 E=

Information Brochure 16

LECTURE
ROOM 1

@& Spacious, well-lit classrooms designed 78
for lectures, discussions and academic excellence. =

- = - -~

LECTURE
ROOM 3

ECTURE
02 IIEOOM 2 y

1.1

& Comfortable seating that
encourages open discussions
and active participation.

Thoughtfully designed interiors
that inspire creativity and
communication.

u ,![ﬂkl

‘:E w\

% 2 o
g 05+ s) AC 100% Modern
[ k Smart Classrooms Environment Interactive Learning j Teaching Aids
|
‘ ‘ Every classroom at Take One is more than just a room — SR &

and futures are shaped.

it’s a space where ideas are heard, talent is nurtured B D W N




School of Mass Communication

STUDIO

LEARN. CREATE. RECORD.
LIVE THE EXPERIENCE.

Our state-of-the-art studios are

designed to simulate real-world | IR e T T ———

professional environments where

ideas come to life. From green screens Versatile indoor studio with High-quality chroma key setup for

to interview sets, we provide the multiple backdrop options for news, presentations, and virtual
talk shows, interviews, and more. productions.

perfect space and technical support

for hands-on learning in every frame.

PROFESSIONAL
SETUP. REAL IMPACT.

Industry-Standard
Equipment
Cameras, lights, audio
gear & more.

Creative Learning RADIO STUDIO

Spaces
Designed to inspire
and engage.

Audio recording studio for radio Professional setup for one-on-one
shows, podcasts. voiceovers, interviews and discussion-based
and sound production. shows.

Hands-on
Experience
Practical exposure in
real production
environments.

) ) (8

)

End-to-End
Production Support
From shooting to
editing - all under

OPEN STUDIO SPACE

one roof.
Ideal for panel discussions, Flexible space for workshops,
group conversations, and rehearsals, short films, and
roundtable sessions. student productions.
FROM CLASSROOM 4 30 : i
o) 4+ + Unlimited
TO CAMERA,
WE MAKE IT REAL. Specilahzed Prof_essmnal Crea'tnfe'r
Studios Equipment Possibilities

At Take One, our studios are more than K & :
just rooms - they're creative playgrounds ' The best way Lo pﬂ?d!()t

where future stj:)rytellers practice, perform, yourfurure is to create it.
and produce with confidence.
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School of Mass Communication

STUDIOS

SPACES THAT INSPIRE.
STORIES THAT STAY.

At Take One, our studios are more
than just spaces—they are catalysts
for ideas, experiments and expression.
Designed with industry-standard
equipment and flexible layouts,

our studios empower students to
learn by doing and create with
confidence.

MULTI CAMERA STUDIO

Green Screen studio with professional
lighting, acoustics & camera setup.

TRAINING & PRESENTATION STUDIO

Spacious, flexible & fully equipped
for workshops, screenings & more.

INTERVIEW & DISCUSSION SETS

Vibrant spaces for talk shows,
podcasts & on-camera practice.

:

e - g'.k | '..'__'_

§E)§ PRODUCTION PRACTICE STUDIO
/l\ Ideal for lighting practice, set design,
shoots & student productions.

l-. '
1
1

]

CREATIVE CONTENT STUDIO

Designed for creative shoots,
photo sessions & concept content.

REHEARSAL & PERFORMANCE STUDIO i ﬁg!
= |

A versatile space for rehearsals, Ly"

voice training, performances !
& student events.

PROFESSIONAL MULTI-PURPOSE CREATIVE LEARN. PRACTICE.
BU ILT FDR o SETUPS ;’h SPACES ENVIRONMENT @ PRODUCE.
R EA L-WO R L D Industry standard For shoots, practice, Inspiring walls, From classroom
LE ARN'N G equipment & seminars & acoustics & concepts to real

lighting. events. ambience. screen experience



@ONE INFRASTRUCTURE | COMPUTER LAB, LIBRARY & LOBBY

School of Mass Communication

OMPUTER LAB,

LIBRARY &
LOBBY

Create. Conmedt. = A

= = 7T &

Our tech-enabled computer lab,

resource-rich library and MODERN RESOURCE-RICH COMFORTABLE HIGH-SPEED COLLABORATIVE
_ COMPUTER LAB LIBRARY LOBBY CONNECTIVITY ENVIRONMENT
welcoming lobby provide the _ ‘ _ ' .
High-performance Extensive collection A relaxed space to Seamless internet Designed to encourage
perfeCt environment to StUdYr systems with latest of books, journals connect, collaborate access across all teamwork, creativity
collaborate and grow. software & internet & digital resources and unwind. learning spaces. and innovation.
connectivity. for every learner.

-ONE

l'l-ll

‘ ‘ & Advanced Computer Systems
Great learning happens @ Curated Collection of Books & Journals
in the right environment. Q Digital Resources & E-Library Access

W& M& aff 1-4 . , ’ & Comfortable & Inspiring Spaces

@ Supportive for Individual & Group Learning

WHAT YOU CAN DO HERE

= far i =

T
Research & Access Digital Group Projects & Practice & Read, Learn & Connect &
Study Resources Collaborations Project Work Get Inspired Stay Updated

LEARN BETTER GROW TOGETHER EXPLORE MORE FEEL AT HOME

Technology-enabled spaces Collaborative areas that A world of knowledge A warm, weicoming

to enhance teaching inspire teamwork and at your fingertips environment that fe/s
and learning. creative thinking. anytime. : just right.
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School of Mass Communication

SOUN

RECORDIN
STUDIC

Our sound recording studio is
designed for high-quality audio
capture, mixing and production.
From podcasts to voiceovers,
students get real industry
experience with professional k_‘g

equipment and studio acoustics.
PROFESSIONAL
EQUIPMENT

Industry-standard
mics, mixers & audio

interfaces.

&6

Great stories begin with

MM. )

WHAT YOU CAN CREATE

g £ &

Voiceovers Music
& Dubbing Recording

HANDS-ON TRAINING
o() A O
Work on real projects with

INFRASTRUCTURE I SOUND RECORDING STUDIO

T

ACOUSTICALLY
TREATED

Specially designed
walls for clear,

noise-free audio.

—

4>
S
-
N
2 ‘-Q,:‘

e

RECORD & EDIT

Perfect for podcasts,
voiceovers, dubbing
& audio projects.

r
il

‘.

e |\ ]

'\'. %-
N e by

AN [N
il v

Podcaosts
& Radio Shows & Foley

EXPERT GUIDANCE
Leom from experienced
= |

& Podcast Recording

& Voice Over & Dubbing
& Audio Editing & Mixing
& Music & Sound Design

i edS

Sound Design

| INDUSTRY EXPOSURE
Iﬂ) Get exposure through live

"l*ll\"\""

HANDS-ON
LEARNING

Real-time practice
with expert

guidance,

Film & Short
Film Sound

CREATIVE FREEDOM
Expenment, create and

industry-standard tools.

media professionals.

projects & internships.

bring your ideaos to lifris
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PHOTOGRAP
STUDIC

Our photography studio provides
the perfect environment to learn,
create and experiment.

Equipped with professional

lighting, backdrops and cameras, = =
it helps students transform their PROFESSIONAL ADVANCED MULTIPLE EDITING
aane (s ; EQUIPMENT LIGHTING BACKDROPS STATIONS
vision into powerful visuals.
DSLR/mirrorless Softboxes, umbrellas Variety of backdrops High-performance
cameras, lenses & continuous lights for product, portrait systems with latest
& lighting gear. for every mood. & creative shoots. editing software.

| “ Photography is the art
[ of seeing the

in the ordinary.

29

WHAT YOU CAN CREATE

Portraits &
Portfolios

&R

D

Product &
Commercial Shoots

HANDS-ON TRAINING
Learn by doing with real
shoots & creative projects.

K-

EXPERT GUIDANCE
Memtorship from expernenced
photographers.

INFRASTRUCTURE

—

S
X

A

@ Portrait Photography

@ Product Photography

@ Fashion & Editorial Shoots
@ Photo Editing & Retouching
. @ Visual Storytelling

A

Fashion &
Editorial

)

Wedding & Event

Photography
)

INDUSTRY EXPOSURE
Work on live projects,
exhibitions & internships.

flg,

Landscape & Travel
Photography

©

PHOTOGRAPHY STUDIO

HANDS-ON
LEARNING

Practical training
with real-world
assignments.

e -
: 3
=t
& =

Short Films &

Visual Projects

CREATIVE FREEDOM
Explore, experiment anainn
express your unique visieiy
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TAKE ONE ON THE MEDIA FRONTLINES

From Newsrooms to Prime-Time Studios

Real-world media exposure through newsroom visits, studio tours,

live shows, and interactions with leading anchors, journalists, and TV professionals.

NOTV prosents | [WareH LIVE
Croators’ Manch vy 0N RETT




N E From Newsrooms to Prime-Time Studios : . =
Take One students gaining real-world exposure 8 —“ . e
with India’s leading anchars, journalists, and & M : pT .

School of Mass Communication television networks,




NE

School of Mass Communication

Bridging Academia and Industry

75 s APOWERFUL PARTNERSHIP
-_ '@\ " FOR TOMORROW’S MEDIA LEADERS

Take One School of Mass Communication
proudly partners with iTV Network, a
leading force in the media industry, to
provide aspiring media professionals with
industry-focused, hands-on training.

With a robust portfolio that includes India
News, NewsX, regional channels, and print
publications, iTV Network offers students an
exceptional platform to gain real-world
experience and insight into the fast-paced
world of journalism and broadcasting.

This collaboration is designed to nurture
young talent, ensuring they are equipped
with the skills needed to thrive in the
competitive media landscape.

— THE ITV NETWORK PORTFOLIO e——

f INDIA

JTaT ma“f

TheSundayGuardian The Daily Guardian
The Sunday Guardian The Business Guardian m m

. m indianews.in
"'Ikhabar ga.m.5Em indlanews.in

et o2 con IR s or S

TAKE ONE SCHOOL OF
MASS COMMUNICATION
& ITV NETWORK

.
f' -"‘-

& & | EXPERIENCE BEYOND BUUNDARIE'S

s L

Through this industry partnership, Take One
School of Mass Communication integrates
practical exposure into its curriculum, enabling
students to engage directly with the workings
of a top news network.

From newsroom operations to on-air
presentation, students receive expert guidance,
internship opportunities, and career placement
support within iTV Network.

By bridging the gap between academia and
industry, this collaboration sets a new
benchmark for media education, empowering
the next generation of media professionals.

* TOGETHER, WE CREATE IMPACT »—

Industry-Relevant o Expert Mentorship
Learning & Guidance

Internship & % Real-World Career-Ready
Placement Support Exposure Professionals
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TIMES OF INDIA (TOI+)

PARTNERS WITH

TAKE ONE SCHOOL OF TOI
MASS COMMUNICATION

BUILDING FUTURE-READY MEDIA PROFESSIONALS.
TOGETHER.

-ONE

school of* mass communlcatlon

STRATEGIC Ol B0
PARTNERSHIP S

L;;___ii_/g/' m E.Eﬂ?»

e

",

Take One School of Mass Communication
(TOSMC) proudly announces its
collaboration with Times of India (TOI+)
as its official knowledge and media
partner. This strategic partnership,
formalized under a Memorandum of
Understanding (MoU), aims to foster
industry-academia synergy by sharing
and developing content while offering
students an unparalleled learning
experience with one of India’s most
prestigious media houses.

EMPOWERING STUDENTS. ENRICHING FUTURES.

Through this collaboration, TOSMC students will benefit from
direct mentorship and exposure to real-world journalism and
media practices.

S ®

MENTORSHIP HANDS-ON EXPERT SESSIONS EXCLUSIVE INDUSTRY
EXPERIENCE INTERNSHIPS EXPOSURE
Guidance from Workshops, guest
experienced Exposure to real-world lectures, and Opportunities to Insight into newsroom
journalists and journalism and media masterclasses by intern with the operations, digital
media experts. practices. TOI professionals. TOIl team. media, and content
creation,

By integrating academic learning with industry expertise, this collaboration

paves the way for aspiring media professionals to build successful careers in
the ever-evolving world of journalism and mass communication.
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Film
< Theatre

Production House

Take One has been at the forefront with regard to the
g' nurturing of a theatre movement in its premises under

the guidance of veteran filmmaker Mahesh Bhatt.
Under his mentorship, both the students and the faculty
worked in tandem to dole out critically acclaimed plays.

Take One is arguably one of the very few theatre and
arts societies in Delhi who have members from diversified
professions and educational backgrounds.

from the varied audience and eminent theatre personalities, Where creativity meets
TOSMC is determined to take its productions to various commitment, stories
parts of India and abroad to showcase their art. Major come alive

Theatrical Production by MFTS under guidance and ' )
mentorship of veteran filmmaker Mahesh Bhatt Take One continues
The Last Salute, Trial of Errors : ARTH, DADDY, to inspire create and

Hamari Adhuri Kahani and Do Deewane Shaher Mein . X 2
Upcoming is Milne Do leave a lasting impact

on the world of theatre
and cinema.

. Encouraged by the acceptance and acknowledgement

OUR
T B —— _
THE TRIAL ")F! Sl Daddy
LAST y.. ARTH S
SALUTE - - ; lf%.
e —— : ?‘ J r , =
| &=
s TR

- = x band "= m == - s l

THE LAST SALUTE TRIAL OF ERRORS ARTH DADDY HAMARI| ADHURI DO DEEWANE MILNE DO

KAHANI SHAHER MEIN (UPCOMING)
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Moonlight

Films &
Theatre Studio

Take One School of Mass Communication has its own

audio-visual and theatre production house, Moonlight - - DIRECTOR:

Films and Theatre Studio, which is registered with the CAVERES
. : . T ‘  Night Int EX

Indian Motion Picture Producers’ Association (IMPPA) DATE: 333:’3'“ Syne

under Regn No. 17806. Successfully operating for many
years, Moonlight Films and Theatre Studio has been
actively producing documentary films, corporate films,
and TV advertisements for both government and
non-government organizations.

Students of Take One School of Mass Communication
actively participate in theatre and film productions,
gaining hands-on experience in acting, direction,
and production. Moonlight Films and Theatre Society,

a non-profit organization, is dedicated to promoting
theatrical and media arts education.

Over the years, it has produced numerous notable
theatre plays under the mentorship of renowned
filmmaker Mahesh Bhatt, many of which have been
presented by him as well.

Moonlight Films and Theatre Studio has
also ventured into feature filmmaking, .
with its much-acclaimed and widely ‘
appreciated movie “Ab Dilli Dur Nahin.” "

The film, which received critical acclaim,
was successfully released in theatres
and is now available on OTT platforms.

—L*“__:_—..ﬂ-
AB DILLI
UK NAHIN

>

Registered with Documentary Films, Theatre Productions
& Plays

Student Participation
& Hands-on
Experience

IMPPA Corporc:tt-a Films &
TV Advertisements




INTERNATIONAL

Media
Workshop

Empowering voices.
Shaping tomorrow’s storytellers.

WELCOME B |
I Eitiesh Bhait e ) e, Rojub SikERES

|

Take One School of Mass Communication,
in association with eminent TV and Radio

Channel of Dubai, proudly introduced the

Jo -* ng & Ty iy 4

UAE's first-ever media communication - ,
A% 9th Auge U1

workshop in 2007 under the visionary

guidance of Director Imran Zahid.

This groundbreaking initiative provided aspiring media
professionals with a platform to refine their skills in news
reading and anchoring, offering insights from industry
stalwarts like political reporter Yusuf Ansari, film critic
Pankaj Shukla, and esteemed news anchors from leading
Indian channels, including Ved Prakash, Ambika Bakshi,
and Sayeed Ansari. Adding to the prestige, RJ Sikandar
of “Voice of Dubai” shared his expertise, while special
guests like film actor Emraan Hashmi, director Mohit Suri,
filmmaker Mahesh Bhatt, and India TV chairman Rajat

Sharma enriched the event with their experiences.

Continuing the Legacy

Continuing its legacy of excellence, Take One School of Mass
Communication successfully hosted an exclusive 5-day acting
workshop in Dubai in December 2024, further empowering
aspiring actors. Led by celebrated professionals such as
casting director Shiv Chauhan and actors Danish Igbal and
Imran Zahid, the workshop covered vital aspects like acting

techniques, camera presence, voice modulation, and body

movement. The program culminated in an inspiring masterclass
by renowned actress and filmmaker Pooja Bhatt, who shared
invaluable insights into the entertainment industry. With an
overwhelmingly positive response, the institution remains
dedicated to fostering talent and looks forward to organizing

more transformative workshops in the future.



Rajat Sharma

Chairman, India TV

Its reqlly nice to know about your
institute and the courses it has to
offer. We wish TAKE ONE all the very
best. We are confident and are in full
support of your endeavors for
preparing technically sound.

Darain Shahidi

Eminent Media Personality

| extend warm wishes to Take One
school of Mass Communication on
their current venture. | have
witnessed their contribution in this
field and believe that they are
providing the latest and
state-of-the-art facilities.

Ashutosh

Eminent Journalist

It is heart warming to learn that your
institute is doing such a fine job of
making the fourth Estate of
democracy stronger. We wish for an
unremitting success for your
institution. The courses offered are
truly of high content value.

Sayeed Ansari

Senior Anchor & Correspondent, Aajtak

We have witnessed the best of
business political, economical, war
and peace deals created,
governed and closed with the help
of communication exclusively. The
current changing scenario is
constantly emphasizing.
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Words of encouragement from
esteemed media leaders and
professionals who believe in the vision
and impact of Take One School of

Mass Communication.

SUdhr Chaudhary

Editor in Chief

“ I will like to describe our journalists
in to these words. Media is the one
of the most dynamic and
responsible professions Where
governments falter and the
system fails media comes in the
picture.,

i

Abhisar Sharma

Eminent Media Personality

“ All the best to you for the effort put
in by your team and all the best to
the students for the future. | am
sure that the institute will give
them the necessary direction
needed for the future.




Bhupesh Kohli

Mational Editor, Sahara Samay

“ Television is a game of performance and
its my belief that “TAKE ONE' will give
‘WE TAKE PERFORMANCE' in the future
as its giving today. | wish you and your
school to do your best.

Amit Kumar Sharma

Deputy Executive Producer
at News18 India

14 It is always a great pleasure to share my
experience with take one students. | have
seen most of them being placed in the
media organizations and | wish them all
the best for the coming sessions. Under
the able supervisions,

Director

Girish Agarwal
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Words of encouragement from
esteemed media leaders and
professionals who believe in the vision
and impact of Take One School of

Mass Communication.

Zeishan Quadri
Script Writer & Actor

“ Take one school of mass communication*
seems promising and super source ,our
society and nation with education, i am
highly honoured and wish to support
you in whatever form possible and be.

Sweta Singh

Senior Executive Editor, Aajtak

1 Herein are all my best wishes for Take
One School of Mass Communication.
As media in the country, specially news,
seats out to do the undone, | hope Take
One trains young minds to take on the
challenges as well as.

tirmas.

(14 It give me pleasure to note that after your
short-term courses, your institute has
gradually evolved into imparting professional
qualification in the growing field of
Journalism. Take One would dehnitely
encourage talent in Haryana and adjoining
states. We at Bhaskar group wish you
success in this venture and hope you continue
adapting to the challenges of the changing

Atul Agarwal
Managing Editor

“ | really appreciate the creative enterprise
of Take One School of Mass
Communication in the field of Journalism,
The need of the times is a neat and clean
journalism and that is to be inculcated

in the.

Y

Nishant Chaturvedi

Sr Executive Editor at TV9 Bharatvarsh

L4 Take One School of Mass
Communication is an institute, which
believes in producing media professionals
with a difference. Take One students
are not merely academic achievers, they
possess all the necessary.

Dinesh Gautam

Anchor and Sr Executive Editor

TVS Bharatvarsh

“ Take One is one of the best Mass Media
Institute in Delhi because it not only
facilitate student to interact with the media
professionals but also aids students with
internships and placements. This institute
has been in the media industry since 22
yoears and is rapidly making a mark within
the industry. | wish Take One school of
mass communication all the very best.
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IN JOURNALISM

A Moment of Pride for
Take One School of ‘ ‘

Mass Communication At Take One School of Mass Communication,

we are incredibly proud of our alumnus,

i@? The Ramnath Goenka Excellence in Journalism
Awards (RNG Awards) are among the most MA N R S G A AL "' i
— coveted honors in Indian journalism, instituted HE DE IN H M NR
in 2006 by the Ramnath Goenka Memorial Assistant Editor at The Indian Express.

Foundation. These prestigious awards recognize
journalists who uphold the highest standards of Winner of tha Bamnoth Gosnke i for

2024 AND 2025
Orgamized annually by The Indian Express

Group, the awards span 13 diverse categories, Alongside the prestigious Princess Rashir Award in [ B
L from investigative journalism and politics to 2024, a testoment to his integrity, tenacity, and
environment, sports, business, and regional commitment to impactful storyteliing.

language reporting. The recipients are chosen

principles of journalism

by a distingwshed jury, comprising eminent
members of the judiciary, academia, and media.

Mahender was recognized in the he was agoin honored for his in-depth coverage

Sports Journalism cotegory for of the protests and events following the [ ] ..'
2 U 24 his powerful story on boxer Deepok i 2 0 2 5 chargesheeting of Brij Bhushon Sharan Singh in oLl
, Pahal and his shocking descent into ‘ ) the sexual harossmaent case, highlighting his

the world of crime—an eye-opening

sustoined commitment to reporting on issues of

report that combined sports national significance
reporting with investigative depth

| We also extend our heartfelt . Her accloimed East Mojo documentary,
congratulations to I"‘”'”“'I' “Choking amid coking: Meghalayao

PRINCESS GIRI
RASHIR

i who was honored with the
Ramnath Goenka Award for

coke factories leave no room to
breatha”, brought national attention
to the devastating effects of coke
foctories in East Jaintia Hills and Waest

Khasi Hills districts of Meghalaya.

Excellence in Journahism in the
Broadcast category for her
compelling coverage of
Erwironment, Science, and

Through powerful investigative
journalism, she shed light on the sericus

health aond emnvironmental hazards

affecting local communities.
Technology -

THEIR ACHIEVEMENTS EXEMPLIFY THE KIND OF FEARLESS, ONE SCHOOL,
SOCIALLY CONSCIOUS JOURNALISM WE STRIVE TO FOSTER. ENDLESS POSSIBILITIES.
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INTERNSHIP &
INDUSTRY

Y POSURE B

Where Learning Meets the Media Industry

OPPORTUNITIES.

At Take One School of Mass Communication, internships are a

vital part of the academic journey. During the final semester,

students receive hands-on industry exposure through extensive
media tie-ups across television, digital, radio, film, OTT, corporate

communication, and production sectors.

The internship program bridges classroom learning with
% real-world media experience, helping students develop

professional confidence, communication skills, creativity,

teamweork, and industry ethics in dynamic newsroom and

studio environments,

INTERNSHIP OPPORTUNITIES IN PROGRAM HIGHLIGHTS N\

Television News Channels

Real-time media exposure

Production Houses . . .
Practical newsroom & studio training

Digital Media Platforms

LN Industry interaction & networking
Corporate Communication

il & Ertabaii it Communication & presentation

skill development

OTT & New Media Platforms

Leadership & teamwork enhancement
Radio & Podcasting

Professional ethics & workplace culture

Print & Digital Journalism

Government & Public Sector Media Career-focused experiential learning

Startups & Entrepreneurial Ventures

P y

At Take One, internships are not just training opportunities —

they are the launchpad for successful careers in
media and communication.




take O\ =

School of Mass Communication

OUR ALUMNI,
OUR PRID

REAL STORIES. REAL IMPACT.

From classrooms to newsrooms, studios to stadiums —

ONE SCHOOL.

our alumni are shaping stories and making a difference
across the media landscape.

_ —— OUR ALUMNI WORK ACROSS ——
Take One School of Mass Communication takes
immense pride in its vibrant and accomplished TELEVISION PRODUCTION
alumni network, with over 500+ alumni making NEWS CHANNELS HOUSES
their mark across India’s leading media houses,
v . ; . DIGITAL MEDIA & CORPORATE
digital platf ; duction studios, corporate eL & _ .
a S R R ONLINE PLATFORMS o COMMUNICATION
communication firms, and government organizations.
From news anchors, journalists, producers, editors, FILM & OTT & NEW AGE
filrmmakers, radio jockeys, and digital strategists to ENTERTAINMENT PLATFORMS
communication leaders and content creators, Take LA,
One alumni continue to shape the evolving media RATHC & FIdNE S
: PODCASTING DIGITAL NEWS
industry with excellence and professionalism.
GOVERNMENT & STARTUPS &
s 3 = : PUBLIC SECTOR ENTREPRENEURSHIP
Today, our alumni are associated with renowned

organizations such as India TV, News18, Zee Media,
ABP News, NDTV, TV9 Bharatvarsh, ANI, India Today, —— OUR ALUMNI ARE ASSOCIATED WITH ——
Times Network, FM channels, OTT platforms,

Bollywood productions, and various digital media

ventures. Alumni from diverse academic batches
are working in leadership and creative roles including

;IIET
INDIA
- % TODAY HETT'wonK Sty

M encis Mo A " BN NOTsHS 8.3 Fm

Senior Editors, Anchors, Executive Producers,
Bureau Chiefs, Correspondents, Filmmakers, Digital

Producers, Corporate Communication Executives, REPUBLIC % W _ |
imﬂ ' . [ ]
and Media Strategists. .. DIGITAL 3.%57‘1'\/

LOKMAT -« ~n2 o Business THE
Over the years, Take One has nurtured industry-ready TIMES :.r:' Lﬁ%%%- minit Standard WLy ’

professionals who have successfully transformed their
passion for storytelling into impactful careers. Their

achievements reflect the institute’s strong industry " -"Indla MY G NEWS 8 g
: 45 , METTNI I NATION Quint
exposure, practical training, and commitrment to real-
world media education. The success stories of our alumni s A
stand as a testament to Take One's legacy of empowering ( ' RADIO L:Iif) | I &
voices, shaping storytellers, and building future WION HEH T Paots Dot it .. SH

media leaders. | ‘ g ,
...and many more leading media and communication organizations.

3 X
— L=\ —
Alumni career profiles are based on latest available
information at the time of publication.
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Real Stories. Real Impact. *‘

From classrooms to newsrooms, studios to stadiums — _ ONE SCHOOL.
our alumni are shaping stories and making a difference.

Syesha Sawant Aadarsh Rathore Syed Suhail

Deputy Editor and Anchor Senior Journalist and Content Strategist News Anchor and Senior Executive Esitor
Anchoring Workshp (2003) BJMC (2005-08) BJMC (2005-08)

Preeti Choudhary Raghuvendra Singh Shreya Bahuguna
Panel Producer /Studio Director Senior Assistant Editor Presenter and Producer
PGDMC (2005-06) MJMC (2004-06) BJMC (2008-11)

ez

TR TR
GOVERNMENT OF INDIA

|

Chandan Kumar Rongana Nath Mohd Wasif
Indian Information Service Officer Senior Producer and Digital Anchor Digital Video Strategy and Operation Lead
BJMC (2009-12) MJMC (2014-16) PGDMC(2006-07)

Alumni career profiles are based on latest available information at the time of publication. _
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@otak
Indu Choudhary Bhawna Arya Sneha Shukla

Head of Video Content Enteratainment Journalist News Anchor and Producer
PGDMC (2005-06) MJMC (2014-16) MJMC (2011-13)

Mahendra Singh Manral Amit Kumar Dubey Rahul Dabas
Assistant Editor Assistant Editor Special Correspondent cum Anchor
BJMC (2007-10) PGDMC (2007-08) BJMC (2004-07)

-

TIMES N|OW| )
- - Irfan Quraishi Vikas Choudhry Rashmi Kulshrestra
o A Principal Correspondent Journalist Promo Producer
@ .
¢ o ° « MJMC 2007-09 PGDMC (2007-08) PGDMC (2007-08)
® o * . * & '
g 2 o . _
'..Q . E:l 'Q &) o e t’ .
; ; ] :“' {"'3 o Yo : “ « Alumni career profiles are based on latest available information at the time of publication. -
vo 0 Yo _ °*, .
. ';;"'h b . y o
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ML

PRESS TRUST OF INDIA

Harendra Choudhary Pawan Rekha Abhishek Gupta
Consulting Editor , Uttar Pradesh Entertainment Editor, ABP Live Indian Information Service office , Ministry of | & B
PGDMC (2004-06) MJMC (2008-10) BJMC (2011-14)

Erfan Raina Dharmraj Singh Amrit Tiwari
Anchor / Producer Anchor & Deputy Executive Producer Head of Digital Media
MJMC (2007-09) BJMC (2006-09) BJMC (2005-08)

- . .Chirag Sukhija Shikha Yadav Ashish Choubey
;, .' * « . Sports Journalist Entertainment Journalist Journalist
© : * .+ _BJMC (2014-17) BJMC (2009-12) PGDMC (2007-08)
;H. & ,: I. & . t.

*3 . j he . = I :

;% ) :’ Ty "~ ® . * . Alumni career profiles are based on latest available information at the time of publication. -
i f ’ ® 4 .
3
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Jitendra Chauhan Sirandha Shekhar Sangeeta Tomar

Journalist News Anchor Senior Digital Producer
BJMC (2004-07) MJMC (2009-11) BJMC (2008-11)

Basant Pandey Khushboo Jha Amita Verma
Journalist Multimedia Producer Journalist
MJMC (2012-14) MJMC (2009-11) MJMC (2008-10)

5ojo.com
- .. Akash Gupta Princess Rashir Giri Parmeet Kaur
;. .' * + _ Senior Producer journalist Assistant Vice President
@ .

® .' - _PGDMC 2007-08 BJMC (2009-12) BJMC (2005-08)
._'__ﬁ‘ o a [ = .. s : . _

o Vg " _ :
. ® . » .
S8ssiiin 122
3 r’) . = ¢ D . i o .
; : ) :" 0q %o s * Alumni career profiles are based on latest available information at the time of publication.
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SHRI

VENKATESHWARA
UNIVERSITY

ONE-DAY NATIONAL
SEMINAR

on
Digital Reporting” |

T risfanigig g 77
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“Al and
K

SCHOOL OF MASS COMMUNICATION

ONE SCHOOL, ENDLESS
POSSIBILITIES

Since 2003, Take One School of Mass Communication has been
nurturing storytellers, creative thinkers, and media professionals.
A legacy of excellence, a future of endless opportunities.

Visit Us W
Take One School of Mass Communication, GO g Ie ‘ \r ShikShu

Take One House, Adjacent D 26,
East Of Kailash Near M Cinemas, Delhi 110065

Call Us
M +91-9810196683, +91-9718482220 4.8/5 4.4/5

+91-9810196082
% collegedunia: JUSTdiGI

L : 011-41076797

Email Us
info@takeoneschool.ac.in

Visit Our Website |
www.takeoneschool.ac.in 8. 7! 10 4.7.’ 5

Q@ NEW DELHI
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